
INCLUSIVE PRACTICES

TIPS FOR NSPRA MEMBERS

On Culturally Informed Communication
Think beyond race and ethnicity. 

Culture encompasses characteris�cs that are central to a 

person’s iden�ty which may be invisible to others. Culture 

encompasses race, ethnicity, socio-economic status, sexual 

orienta�on, gender iden�ty, body size, age, physical abili�es, 

and family structure.

n Avoid using gender-specific nouns and pronouns (use 

they instead of he or she; try families instead of mom, 

dad, or parents). 

n Avoid scheduling events on any religious day of 

observance, including those for Jewish, Muslim, Hindu, 

Buddhist and other religions. Know that based on your 

geography, some religious observances may be more 

prevalent in your area than at somewhere else in the 

country. Know your demographics and plan accordingly. 

n Be aware that transporta�on, internet access, and phone 

service may not be accessible to all families. Plan 

accordingly and make accommoda�ons such as providing 

transporta�on to and from mee�ngs from a central 

loca�on, providing access to computer labs and 

technology, and establishing partnerships with nonprofits 

or municipali�es that have access to computer labs and 

technology. 

Become aware of your unconscious biases. 

We all have preconcep�ons based on our life experiences, 

media images and social context. Carefully consider how your 

internal biases influence your perspec�ve, and avoid making 

assump�ons about other people (or carefully consider how 

biases you may not even be aware of lead you to make 

assump�ons about other people). 

Examples

Be aware that Mother-Daughter or Father-Son events §
may uninten�onally exclude children who are being 

raised by grandparents, foster parents, or other family 

members. 

The body types of many Americans has changed over the §
years, with the average body size now being larger. When 

hos�ng public mee�ngs, do you have sea�ng or furniture 

that accommodates someone who may be physically 

large? Make sure that you can provide op�ons for those 

who may not fit in the cookie-cu�er chairs that make up 

your mee�ng space. 

Make sure your website is accessible to people who may §
need assis�ve technology to view or access the 

informa�on. In recent years, more a�en�on has been 

directed at this issue as advocates for the disabled 

con�nue to aggressively file complaints with the Office of 

Civil Rights.  
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Tune in to nonverbal communication.

So that you can adjust your approach accordingly, it’s 

important to recognize welcoming behaviors, as well as those 

that may be defensive.

Be aware of your own body language and recognize that 

nonverbal language differs from culture to culture.  

Respect language preferences.  

Adapt your materials or presenta�on as needed to ensure 

that people can understand you. This means translate things 

like brochures and slide presenta�ons into a na�ve language 

if a language is prevalent in your area. 

Na�ve speakers of a language should make presenta�ons so 

they can more closely associate with your audience who is 

receiving the informa�on. A na�ve speaker will know about 

natural  inflec�on, tone and pace. 

Honor flexibility in people’s self-identification.

Don’t make assump�ons about people’s cultural iden�ty.

Listen for informa�on about self-percep�on. A person may 

iden�fy as gay, transgender or queer. Someone may iden�fy 

as Hispanic or Mexican American. These self-iden�fica�ons 

will give you a clue as to how people perceive themselves and 

will help you iden�fy where they are coming from and how 

they may see things. 

Note:  Thanks to NSPRA’s Communication Equity and Diversity Task Force for 

compiling this document. NSPRA Vice President of Diversity 

Engagement Heidi Vega led the effort.

 Photos by Jim Cummings, APR, Glendale Elementary School District.

Make an effort to experience other cultures.

Make local connec�ons to develop a fuller understanding of 

cultural tradi�ons, symbols and prac�ces.  

n Par�cipate in cultural events or trainings to educate 

yourself on the norms of cultural groups that are 

different from your own. This will help you gain a be�er 

understanding of tradi�ons and customs from those 

groups. 

n A�end religious services, fes�vals, parades and other 

cultural celebra�ons of those who make up your school 

community. 

n Find out which community-based organiza�ons and 

venues are respected and trusted by those who make up 

your school community. Organiza�ons like social clubs, 

advocacy groups, religious ins�tu�ons, civic groups, 

colleges, and universi�es can help deliver your messages 

in a forum that is relevant to your audience. In some 

cases, you may want to partner with leaders from these 

organiza�ons to help communicate even more 

effec�vely. For example, a pastor may be a trusted 

source for members of your local community and may 

help you deliver the message of a desired ac�on you may 

want your community to take. This is an example of 

using a key communicator to deliver a message for you. 

When working with people with disabilities, use 

language that evokes images of people who are 

actively engaged in life.  

Avoid phrases that suggest helplessness or tragedy. For 

example, say, “Jerry uses a wheelchair” instead of “Jerry is in a 

wheelchair.” 

Learn by asking. 

People feel respected when others are genuinely interested in 

learning about their views and perspec�ves.  

n Consider incorpora�ng ques�ons into conversa�ons to 

demonstrate your desire to learn more about others’ 

cultural experiences.  

n Use simple or open-ended ques�ons that encourage 

dialogue, such as: “What do you think?” “What 

informa�on is important for me to know about you and 

your culture?” 

Challenge insensitive comments. 

In group se�ngs, people some�mes can make insensi�ve, 

hur�ul and thoughtless comments about others. This can take 

the form of jokes or slurs, but more o�en speakers are 

unaware of their own biases and blindspots. 

n If a comment is made in a malicious or deliberate 

manner, respec�ully state that the comment is 

inappropriate and ask the speaker not to say it again.  

n If the speaker is unaware of the faux pas, take the person 

aside later and explain how the comment may have 

offended others.  

n If you have a concern about a comment that you are 

about to make in a group se�ng, err on the side of 

cau�on if you feel that a comment could be 

misinterpreted, misconstrued or viewed as insensi�ve to 

the group you are in. For example, using the term pow 

wow to refer to a mee�ng or discussion is disrespec�ul of 

a Na�ve American tradi�on. 

Examples

Does crossing your arms while someone is §
speaking show that you are not interested or 
don’t agree with the point that is being made? 

Be aware of hand gestures that may offend §
other cultures. A thumbs up may mean 
consensus to some, but in some European 
cultures, it can be a very offensive gesture. 

Does standing while others are si�ng §
demonstrate authority or aggressiveness? 

In White American culture, we expect children §
to look us in the eye when we are speaking to 
them. In some cultures, looking an adult in the 
eye is a sign of disrespect.
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